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Exploring Key Practices and Trends in
Water Conservation Using GIS
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Who am |?

Why do you care?!
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Water Conservation

Drought happens.
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GIS During the Drought

1. Key Practices & Trends
2. Challenges

3. Future
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Key Practices & Trends

Admin/Research
Program Participation

Marketing r——

ETWU = ETUH!].E:E{

Neighborhood Where:

1 ETWL = Estimated Total Water Use per year (gallons)
Ca nva S S I n g ETo = Reference Evapotranspiration {(inches)
PF = Plant Factor from WUCOLS (see Section 491)
. HA = Hydrozone Area [high, medium, and low water use areas) (square feet)
REgUlatO ry COmpllance SLA = Special Landscape Area (square feet)
0.62 = Conversion Factor
IE = Irrigation Efficiency (minimum 0.71)
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Challenges

Winning Hearts and Minds
Data Processing & Management
Map Generation

Data Accuracy

Geocoding

Coordination
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Future

Prepare for changes in Regulations
Annual Updates

Inefficient Users

More Story Maps

Median Mapping

More Target Marketing

Working on some of those Challenges
Utilize Esri data services
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Summary O
Water Conservation is important O

A drought will happen again

Use GIS to help your customers and your Utility’s water
conservation efforts
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